
Intertape’s Heavy Duty, 
High Performance Hand 
Wrap Film provides a 
Superior Solution to your 
Diffi cult Applications!

• Superior load retaining force – Firmly secures 
product, even under rugged transit conditions.

• Works on all types of loads – Easily handles 
diffi cult loads that are not uniform with the pallet,
or loads with an incomplete top layer or protruding 
slip sheets.

• “Stiff” formulation – High strength fi lm offers 
defi ned “feel” for tension controlled application.

• Resists fi lm width “neckdown” – Highly resistant 
to becoming narrow as it is tensioned, potentially 
reducing the number of total wraps required.

 • Blown formulation is resistant to puncturing 
and tearing – Works well when tensioned,
without breaking.

• Superior cling – 2 side cling allows tail to be 
positively secured.

• Light weight rolls – Downgauging fi lm means 
lighter weight rolls, reducing operator stress.

• No “special” wrapping technique
required – Usable by most operators without
need for special training.

• Substantial cost savings per load – Increased 
fi lm strength and lighter gauge fi lm means secured 
loads at costs ranging from 25-40% below 
conventional fi lms.
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Product Information
Resource Number Gauge Roll Width Roll Length Roll Weight Rolls/Case Rolls/Pallet Replaces Size

HZ1200355-15 12.0MI 355mm 457M 3.95 lbs 4 256 50-70 ga

HZ1200355-20 12.0MI 355mm 610M 5.26 lbs 4 192 50-70 ga

HZ1200420-15 12.0MI 420mm 457M 4.65 lbs 4 256 50-70 ga

HZ1200420-20 12.0MI 420mm 610M 6.20 lbs 4 192 50-70 ga

HZ1350355-15 13.5MI 355mm 457M 4.45 lbs 4 256 70-90 ga

HZ1350355-20 13.5MI 355mm 610M 5.94 lbs 4 192 70-90 ga

HZ1350420-15 13.5MI 420mm 457M 5.25 lbs 4 256 70-90 ga

HZ1350420-20 13.5MI 420mm 610M 7.00 lbs 4 192 70-90 ga

 corporate profi le

Intertape Polymer Group Inc. (IPG) is an acknowledged leader in the 
packaging industry. Leveraging its advanced manufacturing technologies, 

extensive research and development capabilities and a comprehensive strategic 
acquisition program, the company believes it has assembled the broadest and deepest 
range of products in the industry. 

IPG is widely recognized for its development and manufacture of specialized 
polyolefi n, plastic and paper-based packaging products, as well as complementary 
packaging systems for industrial and retail use. Additionally, IPG is a woven and fl exible 
intermediate bulk container (FIBC) manufacturer. Its performance products, including 
tapes and cloths, are designed for demanding aerospace, automotive and industrial 
applications and are sold to a broad range of industrial/specialty distributors, retail 
stores and large end-users in diverse industries.

During 2005, IPG launched its “Full Truck” concept designed to provide customers a 
vendor consolidation format through the ordering of multiple products in single shipments. 
The “Full Truck” offers customers truckload pricing without requiring them to purchase full 
truckloads of each product line. This inventory management system is intended to allow 
IPG customers to run their business with a lower cash investment. With its wide array 
of packaging products, the Company is well positioned to offer this cash improvement 
opportunity to customers. The “Full Truck” is an extension of the “basket of products” 
strategy employed by IPG, and an essential element of the Company’s value proposition 
to its customers. IPG’s value proposition includes the following fi nancial contributions:

1.  Inventory optimization achieved through more frequent inventory turns.

2.  New business development resulting from IPG’s partnering with distributors in 
addressing the needs of end-user customers.

3.  More effective cash management resulting from a combination of IPG customer terms 
and the frequent inventory turns available to customers that take advantage of the 
“Full Truck” concept. single source | multiple resources™

In addition to new product groups and geographic expansion, IPG believes the value 
proposition is a key element of the Company’s strategy for future growth.

Through its innovative regional distribution center concept, IPG offers customers an 
extensive range of products geared to lower their transaction costs and increase 
inventory turns. This marketing advantage is unmatched in the industry and has helped 
IPG establish a market position that clearly differentiates it from its competitors.

Established in 1981 with headquarters in Montreal, Quebec and Sarasota/Bradenton, 
Florida, IPG employs approximately 2,600 employees with operations in 16 locations, 
including 10 manufacturing facilities in North America and one in Europe.

Intertape Polymer Group Inc. is a publicly traded company with its common shares 
listed on the New York Stock Exchange (NYSE) and the Toronto Stock Exchange (TSE) 
under the stock symbol “ITP.”

Contact Information
Toll Free:  800-IPG-8273 / 800-474-8273
Marysville, MI Fax: 800-368-8273
Columbia, SC Fax: 800-462-1293
Montreal, QC Fax: 800-561-3671
Technical Help Desk: 877-447-4832877-447-4832
www.intertapepolymer.com
E-mail: info@itape.com
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Load Type Data
Type “A” Loads Type “B” Loads Type “C” Loads

Regular shaped 
load with product 

fi tting pallet closely

Slightly irregular load 
corners and/or product 

fi tting pallet within
3 inches on side(s)

Highly irregular loads 
and/or loads which are
>3 inches from fi tting 

size of pallet

Film Weight per Roll
Core Not Included

Width (in) x Gauge (i.e. 63) x Length (ft)
250,000

Metric Conversion
Micron 12.0 12.7 13.5 15.2 16.5 17.8 19.0

Gauge 47 50 53 60 65 70 75

Millimeters 325 355 381 400 406 420 457

Inches 12.8 14.0 15.0 15.7 16.0 16.5 18.0

Meters 450 457 600 610

Feet 1476 1500 1968 2000
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